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I. Introduction  

Wendell Berry suggests that we learn the origins of the food we buy and buy the food that is produced closest to 

our home. He also suggests that we learn, in self-defense, as much as we can of the economy and technology of 

industrial food production (1990). In the past few years, consumers are becoming increasingly aware of the 

health and wellness, safety, social impact, experience and transparency of the food industry. Currently there are 

two major trends in the food industry—the growth in the traditional food industry has slowed and the farmer’s 

market and farm-to-table restaurant movement is growing rapidly. In this exercise, students will prepare a 

written report after conducting extensive research on 1) current consumer behavior trend in the food industry, ii) 

growth trend in farmers market, locavore and farm-to-table restaurant movement and iii) explore strategic 

choices for the restaurant industry based on the changing consumer behavior.  

II. Learning Outcome  

This exercise will assist the students explore the incentives of knowing the origin of the food we eat. It will also 

help students examine the strategic choices of the food industry that are well aligned with the consumer choices 

and preferences. This exercise is 5% of overall grade. This exercise could be used as a term paper.  

III. Description of the Exercise  

Conduct an extensive research of the consumer behavior of the food industry and answer the following 

questions: 

1. Read the following report and write a summary of the consumer behavior trends in the food industry. 

Citation:  

Ringquist, J. (2016). Capitalizing on the shifting consumer food value equation. Deloitte Development LLC. 

Link: https://www2.deloitte.com/us/en/pages/consumer-business/articles/us-food-industry-consumer-trends-

report.html 

2. Describe how locavore and farm-to-table movement addressed triple bottom line (i.e. People, Planet and 

Profit) for a business entity.   

3. What are the external and internal challenges of farm-to-table as a business strategy (e.g. regulation, 

price, production inefficiency etc )?   

4. Do you think restaurants should exclusively offer local food on their menu as a business strategy? Why 

or why not.    
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